Proton e.MAS Golden Test Drive Campaign

Campaign Duration : 13 April =17 May 2026

Campaign Eligibility
1. The Campaign is open to all individuals residing in Malaysia.

2. Participants must be 18 years old and above as of 13 April 2026.

3. Participants must present their original identification card or passport for verification if they
win a prize. Verification will be conducted by the Organiser through a secure process.

4. The following Participants shall not be eligible to participate in the Campaign:

a. Employees of the Organiser, Proton Holdings Bhd and all related subsidiaries,
and Proton e.MAS dealers.

b. Employees and its immediate family member (spouse, children, parents &
siblings) of the campaign management & fulfilment agency involved in this
campaign.

Campaign Mechanics
1. How to participate:

a.

Step 1: Follow Proton e.MAS Official Social media page on Instagram, Facebook,
Tiktok or Xiao Hong Shu.

Step 2: Visit any Proton e.MAS authorised dealer.

Step 3: Test drive and book any Proton e.MAS model with our Proton e.MAS
dealers.

Step 4: Submit your entries via https://goldentestdrive.pronet.my and answer 2
simple questions.

2. Each Entry received will be subject to verification and approval by the Organiser to qualify
(“Qualified Entry”). A Qualified Entry must consist of complete personal details and correct
answers as stated in https://goldentestdrive.pronet.my; as well as having completed the
test drive and booking at an authorised Proton e.MAS dealership. The Organiser reserves
the right to disqualify any Entry that does not meet these criteria.

Campaign Prizes
The prizes for the Golden Test Drive Campaign are as follows: -

1. 30 Gold Bars in 30 Days Weekly Prizes
a. There are six (6) Weekly Prizes in the form of one (1) 3g Gold Bar each to be won for
each week for five (5) weeks.
b. The five (5) weekly periods are based on entries submission below:

e Week 1: 13 April 2026 at “08:00:00” to 19 April 2026 at “23:59:00”
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e Week 2: 20 April 2026 at “00:00:00” to 26 April 2026 at “23:59:00”
o Week 3: 27 April 2026 at “00:00:00” to 3 May 2026 at “23:59:00”
e Week 4: 4 May 2026 at “00:00:00” to 10 May 2026 at “23:59:00”
e Week 5: 11 May 2026 at “00:00:00” to 17 May 2026 at “20:00:00”
c. Each week, one (1) winner will be selected from each of the six (6) dealer region
groups.

2. Grand Prize Winners Selection
a. The grand prizes consist of four (4) winners:
a. Ultimate Prize : One (1) winner for 5D/4N Trip to Australia Gold Mine Tour for
2 pax
b. Gold Class Prize: Three (3) winners will receive a 5g Gold Bar.
b. At the end of the campaign, a final draw event will be held on 17 May 2026 at
“21:00:00” to select the Ultimate Prize and Gold Class Prize winners.
c. Entries from 13 April 2026 until the closing of the campaign will be entitled to
participate in this final draw.
d. Past winners from Week 1 to Week 5 are not entitled to participate in this final draw.

Selection of Campaign Winners

1. Each Qualified Entry will be assigned a serial number and will be tabulated and processed
using a computerised random generator.

2. All Prize Finalists will be contacted by the Organiser either via the campaign’s appointed
vendor’s or representative via WhatsApp or Phone Call to the contact number provided
during registration.

3. The prizes shall be delivered upon successful registration of the Proton e.MAS vehicle
booked during the Campaign period within 3 months of the booking date.

Prior to participating in the Golden Test Drive Campaign, it is advisable for you to take a
couple of minutes to read the following Terms and Conditions carefully and ensure that you
are completely aware and understand the Terms and Conditions.
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Proton e.MAS Golden Test Drive Campaign

Campaign Duration: 13 April — 17 May 2026

Terms & Conditions

ORGANISER AND ELIGIBILITY

The Proton e.MAS Golden Test Drive Campaign (the “Campaign”) is organised by PROTON
New Energy Technology Sdn. Bhd. (Company No. 202201030092 (1475789-X)) (the
“Organiser”), a wholly-owned subsidiary of Perusahaan Otomobil Nasional Sdn Bhd
(198301005788 (0100995U)).

CAMPAIGN DURATION

The Campaign begins on 13 April 2026 at “08:00:00” and ends on 17 May 2026 at “20:00:00”
(“Campaign Duration”). The Organiser reserves the right to amend the Campaign Duration
at any time without prior notice. All entries outside the Campaign Duration are automatically
disqualified. Only completed entries will be entertained.

THE REQUIREMENTS OF THE SUBMITTED ENTRY ARE AS FOLLOWS:

1. The Campaign is open to all individuals residing in Malaysia.
2. Participants must be 18 years old and above as of 13 April 2026.

3. Participants must present their original identification card or passport for verification if they
win a prize. Verification will be conducted by the Organiser through a secure process.

5. The following Participants shall not be eligible to participate in the Campaign:
a. Employees of the Organiser, Proton Holdings Bhd and all related subsidiaries,

and Proton e.MAS dealers.

b. Employees and its immediate family member (spouse, children, parents &
siblings) of the campaign management & fulfilment agency involved in this
campaign.
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MECHANICS & HOW TO PARTICIPATE:

2.

3.

How to participate:

a. Step 1: Follow Proton e.MAS Official Social media page on Instagram, Facebook,
Tiktok or Xiao Hong Shu.

b. Step 2 : Visit any Proton e.MAS authorised dealer.

c. Step 3 : Test drive and book any Proton e.MAS model with our Proton e.MAS
dealers.

d. Step 4 : Submit your entries via https://goldentestdrive.pronet.my and answer 2
simple questions.

Each Entry received will be subject to verification and approval by the Organiser to qualify
(“Qualified Entry”). A Qualified Entry must consist of complete personal details and correct
answers as stated in https://goldentestdrive.pronet.my; as well as having completed the
test drive and booking with an authorised Proton e.MAS dealership. The Organiser
reserves the right to disqualify any Entry that does not meet these criteria.

The Organiser reserves the right to publish, use, and/or display the submissions for
promotional, marketing, and advertising purposes without prior notice, compensation, or
claim from the Participant.

WEEKLY PRIZES & HOW TO WIN

1.

30 Gold Bars in 30 Days Weekly Prizes
a. There are six (6) Weekly Prizes in the form of one (1) 3g Gold Bar each to be won for
each week for five (5) weeks.
b. The five (5) weekly periods are based on entries submission below :
e Week 1: 13 April 2026 at “08:00:00” to 19 April 2026 at “23:59:00”
e Week 2: 20 April 2026 at “00:00:00” to 26 April 2026 at “23:59:00”
e Week 3: 27 April 2026 at “00:00:00” to 3 May 2026 at “23:59:00”
e Week 4: 4 May 2026 at “00:00:00” to 10 May 2026 at “23:59:00”
e Week 5:11 May 2026 at “00:00:00” to 17 May 2026 at “20:00:00”
c. Each week, one (1) winner will be selected from each of the six (6) dealer region
groups below :
I.  Northern Region — Dealers located in the state of Perak, Pulau Pinang,
Kedah and Perlis
[I. Southern Region — Dealers located in the state of Negeri Sembilan,
Malacca and Johor
[ll. East Malaysia Region — Dealers located in the state of Sabah and Sarawak
IV. Central Region 1 — Proton. eMAS Glenmarie (EON), Proton e.MAS
Damansara (EON), Proton e.MAS Shah Alam (SG Car), Proton e.MAS
Setia Alam (Wheelcorp EV), Proton e.MAS Putrajaya (Jewel Sonic), Proton
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d.

e.MAS Klang, Jalan Kapar (Dimensi World), Proton e.MAS Kemuning (PKT
Autopro), Proton e.MAS Jalan Klang Lama (Peringgit Max Auto), Proton
e.MAS Puncak Alam (Lon G Puncak)

V. Central Region 2 — Proton e.MAS Petaling Jaya (Regal Motors EV), Proton
e.MAS Desa Park City, Kepong (Regal Motors), Proton e.MAS Seri
Kembangan (AJG Mobility), Proton e.MAS Puchong (AJG Mobility), Proton
e.MAS Setapak (Igreen Premium), Proton e.MAS Klang, Bukit Tinggi
(Igreen Premium), Proton e.MAS Balakong (Jawira), Proton e. MAS Rawang
(Pantai Bahru Autohaus)

VI.  Central Region 3 — Proton e.MAS Jalan Tun Razak (MBf EV Auto), Proton
e.MAS Cheras (Able Mobility), Proton e.MAS Chan Sow Lin (Able Agility),
Proton e.MAS Segambut (Cahaya Technology), Proton e.MAS Kajang
(Proauto Drive EV) and East Coast Region — Dealers located in the state
of Pahang, Terengganu and Kelantan

With that, there are a total of 30 (thirty) 3g Gold Bars to be won throughout the
campaign duration.

2. Weekly Prizes Winners Selection
a. As part of the Weekly Prize Winner's selection process, each Qualified Entry will be

b.

d.

assigned a serial number.

Each week, the serial numbers assigned to all Qualified Entries will be tabulated and
processed using a computerised random generator to select one (1) serial number
from each of the six (6) dealer region group, determining the six (6) uniqgue Weekly
Prize Finalists.

All Prize Finalists will be contacted by the Organiser either via the campaign’s
appointed vendor’s or representative via WhatsApp or Phone Call to the contact
number provided during registration. Failure to respond to the message by the
Organiser within the time stated will result in the entry being forfeited. The Organiser
will not be held liable in the event the selected Weekly Prize Finalists cannot be
contacted for whatever reasons. The Organiser reserves the right to select another
Weekly Prize Finalist at the Organiser’s discretion in the event that the initial selected
Weekly Prize Finalist cannot be contacted or failed to respond within the time stated.
Each Participant may win one (1) prize only throughout the Campaign Period.

3. Grand Prize Winners Selection

e.

The grand prize consist of four (4) winners :

a. Ultimate Prize : One (1) winner for 5D/4N Trip to Australia Gold Mine Tour for

2 pax

b. Gold Class Prize : Three (3) winners will receive a 5g Gold Bar.
At the end of the campaign, a final draw event will be held on 17 May 2026 at
“21:00:00” to select the Ultimate Prize and Gold Class Prize.
Entries from 13 April 2026 until the closing of the campaign will be entitled to
participate in this final draw.
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h.

I.
J.

K.

Past winners from Week 1 to Week 5 are not entitled to participate in this final draw.
Each Qualified Entry will be assigned a serial number.

The serial numbers assigned to all Qualified Entries will be tabulated and processed
using a computerised random generator to select the grand prize winners.

All Grand Prize Finalists will be contacted by the Organiser either via the campaign’s
appointed vendor’s or representative via WhatsApp or Phone Call to the contact
number provided during registration. Failure to respond to the message by the
Organiser within the time stated will result in the entry being forfeited. The Organiser
will not be held liable in the event the selected Grand Prize Finalists cannot be
contacted for whatever reasons. The Organiser reserves the right to select another
Grand Prize Finalist at the Organiser’s discretion in the event that the initial selected
Grand Prize Finalist cannot be contacted or failed to respond within the time stated.

4. Prizes Fulfilment Process

a.

The prizes (Weekly Prizes and Grand Prizes) shall be delivered upon successful
vehicle registration of the Proton e.MAS vehicle booked (as per the Vehicle Sales
Order number registered in the entry forms at https:/goldrentestdrive.pronet.my)
during the Campaign Duration (“vehicle”). In the event the vehicle booking is
unsuccessful or cancelled, the prize shall be forfeited. The registration of the vehicle
must be completed within 3 months of the booking date. However, should there be
delays due to stock availability or unforeseen reason, the organiser at its full discretion
shall determine a new date for the registration dateline.

The prize will be delivered along with the delivery of the vehicle. Organiser reserves
the right at its absolute discretion to extend the timeline of prize delivery as the
Organiser deems necessary. All additional or miscellaneous costs associated with the
use, maintenance, and redemption of the prizes shall be borne solely by the winner.
The Organiser shall not be held liable for any risks, damages, or losses incurred in the
process of claiming or using the prize. All responsibilities arising from the acceptance
and use of the prize rest entirely with the winner.

Non-Transferable: The prize cannot be transferred, sold, or exchanged for cash or
in-kind. The prize is unique to each Vehicle Sales Order Number, the prize is not
transferable to another Vehicle Sales Order in the event the winner placed multiple
entries. For the purposes of this campaign, change of customer name in the same
Vehicle Sales Order will not be eligible for a transfer of prize and the Entry will be
disqualified. In such event, another Prize Winner will be selected by the Organiser.
The Prize Winners will be featured on the Organiser’s official social media accounts
and website, and shall be required to attend prize giving ceremonies or related events.
The Organiser reserves the right to disqualify the Prize Winners following failure to
participate in the foregoing.

The Organiser reserves the right, at its sole discretion, to substitute the prizes with
another of equal or greater value without prior notice.
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Additional Fulfilment Required for the Grand Prize Trip to Australia :

The grand prize consisting of a 5D/4N Trip to Australia Gold Mine Tour for 2 pax
including accommodation, economy class return flights and sightseeing to the Gold
Mine Tour.

. Winners and their companions are responsible for obtaining and holding valid travel
documents, including visas, arrival cards, or any other entry/exit documentation
required by the countries of departure, destination, or transit. All applications must be
made independently by the passengers.

. The prize must be redeemed and travel must be completed by 31 December 2026.
The Organiser will not be accountable to any changes to the flight bookings i.e. delay
or cancellation and the Winners and their companion acknowledge that they are bound
to the terms and conditions of the airline, and this is outside the control of the
Organiser.

All bookings must be made at least twenty-one (21) days in advance. Bookings are
subject to availability and must comply with the terms of the Organiser appointed travel
vendor(s).

. The prize excludes peak season surcharges and personal expenses unless otherwise
stated. All additional costs, including but not limited to insurance, transportation, meals
(outside of those provided during tours or hotel breakfasts), and other personal
expenses, shall be borne by the Winner.

Forfeiture: If a winner fails to obtain the necessary travel documents including visa
and pass; and fails to travel within year 2026 or travel ban on individuals imposed by
the authorities, the prize will be forfeited.

. In the event of any travel restriction such as closing of border and/or flight limitation
imposed by either the Government of Malaysia and/or Government of the destination
country during the fulfilment period, the Organiser has the right to replace the Grand
Prize to any other item(s).

. The prize is subject to the terms and conditions of the Organiser’s appointed travel
vendor(s) and other relevant suppliers.

ADDITIONAL TERMS AND CONDITIONS

The Participants grant the Organiser perpetual and unrevocable right to use any photos
and/or other material, or information received during the Campaign or thereafter for
advertising, marketing, and communication purposes without compensation to the
Participant, his or her successors or assigns, or any other entity.

Employees of the Organiser, Proton Holdings Bhd and all related subsidiaries, and Proton
e.MAS dealers, are not eligible to participate. Employees and its immediate family member
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(spouse, children, parents & siblings) of the campaign management & fulfilment agency
involved in this campaign, are not eligible to participate.

All entries must be original and not infringe any intellectual property rights owned by any
party. Participants may not raise, circulate, reproduce or otherwise furnish any materials
containing intellectual property rights of any other party, including but not limited to copyright,
or other proprietary information held by the other party without the prior written permission of
the owner of the intellectual property rights or proprietary information. If you believe your work
has been tampered with and displayed in violation of intellectual property rights, please
contact the Organiser at e.mascentre@pronet.my.

By participating in this Campaign, all participants agree and acknowledge that all intellectual
property rights in all entries will belong to the Organiser. The Organiser reserves the exclusive
right to use, edit, modify, and publish the entries submitted by all participants, publishing the
names of the participants, in such manner as it thinks fit for any advertising, trade, promotion
purposes and for any other reason without prior notice to participants and participants shall
not claim ownership or any payment or compensation in relation to any of this information or
their entry.

By participating in the Campaign, the Participants:

1. Agree to the use of their name, photograph, caricature, voice, biographical material and/or
likeness, without compensation by the Organiser and/or any party authorized by the
Organiser in connection with the Campaign.

2. Grant the Organiser and any party authorized by the Organiser an irrevocable, worldwide,
perpetual, royalty-free right and license to use any material submitted as part of their entry
into the Campaign, the photos, and any footage or materials that feature or otherwise
include the Winners (collectively known as “the Works”) in any manner, for any purpose
the Organiser may see fit, in all forms of media now known or hereafter invented.

3. To the fullest extent permitted by law, waive any moral rights or similar rights they may
have in the Works or any part thereof throughout the world.

4. Undertake not to object to any use of the Works by the Organiser or any party authorized
by the Organiser.

5. Without in any way limiting the scope of the Terms, hereby release and shall indemnify
the Organiser or any party authorized by the Organiser from any and all claims and causes
of action for libel, slander, invasion of rights or privacy or publicity, claims of infringement
of any intellectual property rights, or for any other claim or cause of action based upon,
relating to, or in connection with the use made by the Organiser or any party authorized
by the Organiser of any of the rights granted above.

6. The winner may be required to take part in promotional activity related to the Prize Draw
and the winner shall participate in such activity on the Organiser's reasonable request.
The winner consents to the use by the Organiser and its related companies, both before
and after the closing date of the Prize Draw for an unlimited time, of the winner's voice,
image, photograph, and name for publicity purposes (in any medium, including still
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8.

9.

photographs and films, and on the internet, including any websites hosted by the
Organiser and its related companies) and in advertising, marketing or promotional
material without additional compensation or prior notice and, in entering the Prize Draw,
all entrants consent to the same.

The Participant agrees that they are solely responsible for the content submitted. To the
extent permitted by law, the Organiser shall not be liable in any way for such content or
for any claims of infringement of intellectual property rights, rights of privacy, publicity or
confidentiality. The Organiser reserves the right to release any content without notice of
any reason whatsoever. The Participant warrants and agrees that:

a. They will not produce any content that is unlawful or fraudulent, or that the
Organiser may consider whether it violates any intellectual property, privacy,
publicity, or other rights, defamatory, contemptuous, obscene, or sexually abusive,
inappropriate, violent, abusive, harassing, threatening, unpleasant in relation to
race, religion, origination or gender, unsuitable for children under the age of 18, or
otherwise inappropriate for publication;

b. They will obtain prior permission from any individual or property appearing in their
content;

c. They will obtain full consent in advance from any individual who has created or has
any rights in the content, for the use and the terms herein together;

d. The content shall not contain a virus or cause injury or harm to any individual or
entity; and

e. They will comply with all applicable laws and regulations, including without
limitation, individuals who control copyright, content, defamation, privacy, publicity,
and access or use of computers or other individual communication systems.

The Organiser reserves the right to reject any entries that are incorrect, incomplete,
suspicious, or invalid. The Participant agrees not to knowingly damage or cause
interruption to the Campaign and/or prevent others from entering the Campaign.

The Organiser and its respective parent companies, affiliates, subsidiaries, licensees,
directors, officers, agents, independent contractors, advertising, promotion, and fulfilment
agencies, and legal advisors are not responsible for and shall not be liable for:

a. Disruption, network congestion, malicious virus attacks, unauthorized data
hacking, data corruption, and server hardware failure or otherwise; any technical
errors, whether due to the inaccessibility of the internet network.

b. Telephone, electronic, hardware, or software program, network, internet, server, or
computer malfunctions, failures, interruptions, miscommunications, or difficulties of
any kind, whether human, mechanical, or electrical, including, without limitation,
the incorrect or inaccurate capture of entry information online.

c. Late, lost, delayed, misdirected, incomplete, illegible, or unintelligible
communication including but not limited to e-mails.

d. Failed, incomplete, lost, garbled, jumbled, interrupted, unavailable, or delayed
computer transmissions.

e. Any condition caused by events beyond the control of the Organiser that may
cause the Contest to be disrupted or corrupted.
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10.Any injuries, losses, or damages of any kind arising in connection with or as a result of
the gift, or acceptance, possession, or use of the Prize, or from participation in the
Campaign. For the avoidance of doubt, the Prizes are provided by the Organiser. The
Participant hereby acknowledges and agrees that the Organiser excludes all warranty
and/or liability in connection with the awarded Prizes and/or the Campaign. The
Participant shall assume full liability and responsibility in case of any liability, mishap,
injury, loss, damage, claim, or accident (including personal injury and/or death) resulting
from their participation in the Campaign, redemption and/or usage of the Prizes. The
Organiser shall not be held responsible for any loss, damage, or injury (including death)
in any manner whatsoever suffered by the Participant as a result of the participation in the
Campaign, redemption, and/or usage of the Prizes. The Organiser and its respective
parent companies, subsidiaries, affiliates, licensees, directors, officers, employees,
agents, independent contractors, and advertising/promotion. Agencies make no
warranties, express or implied, in fact or in law, relative to the use or enjoyment of the
Prize, including, without limitation, their quality, merchantability, or fithess for a particular
purpose.

11.By participating in the Campaign, winners agree to grant the Organiser and its respective
parent companies, subsidiaries, affiliates, licensees, directors, officers, agents,
independent contractors, and advertising/promotion agencies the use of data collected
through the Campaign website, likeness, biographical data, and statements for purposes,
including, without limitation, advertising, trade, or promotion, in perpetuity, in any and all
media now known or hereafter devised, without compensation, unless prohibited by law.

12.Winners will be contacted by the Organiser or the marketing agency via the contact
numbers provided when participating in the Campaign. Contact may also be made
through phone, email, or social media channels.

13.1f the winners cannot be contacted and/or the registration is ineligible and/or fails to claim
a Prize and/or fails to timely return the completed and executed declaration and releases
as required, the Prize may be forfeited, and an alternate winner may be selected. Refusal
or return of the winners’ notification as undelivered will also result in disqualification and
an alternate winner may be selected. Appeals to check the status of entries will not be
entertained.

14.The Organiser reserves the right to end the Campaign earlier or extend the Campaign
Duration at its own discretion.

15. All costs, fees, and/or expenses incurred or to be incurred by the Winners in relation to
the Campaign and/or to claim the Prize(s), which shall include but not be limited to the
costs for transportation, postage/courier, personal costs, and/or any other costs, are the
sole responsibility of the Winners. The Organiser will not be responsible for any loss or
damages during prize delivery.

16.The Organiser reserves the right in its sole and absolute discretion to change the prizes
as it sees fit and deal with any unclaimed prizes in any manner. Any change will be final
and binding upon every Participant in the Campaign.

17.The Prizes are non-negotiable, non-transferable, non-refundable, and not exchangeable
for cash, credit or kind, either in part or in full except at, the sole and absolute discretion
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of the Organiser and is subject to the terms and conditions accompanying the Prize. The
Prize cannot be sold or bartered. There is no refund for a partially used Prize. The
Organiser may at its sole and absolute discretion withdraw and/or substitute any Prize
with any other item of similar value without notice and without furnishing any reason.
Unless otherwise stated, the Winner is solely responsible for any and all taxes and/or fees
as well as all additional costs that may be incurred in relation to the Prize.

18.The Winners are not allowed to represent and/or endorse any other brands, companies,
or entities that are directly or indirectly in competition with the PROTON brand or be
detrimental to the brand as deemed fit.

19.Judges’ decisions are final, and any complaints will not be entertained.

20.By patrticipating in the Campaign, the Participant hereby agrees that he/she shall not,
directly or indirectly, give, promise or offer and undertake not to give, promise or offer
money, donations, gifts, or other benefits whatsoever in order to influence with corrupt
intent the Organiser or any private person or business, or any employee or public
international authority, or anyone acting on the Organiser’s behalf, in the exercise of
authority or in connection with obtaining any improper benefit or advantage with respect
to this Campaign or any matter covered by these Terms or otherwise take any action (or
fail to take action when required) that would violate any applicable laws, including but not
limited to any applicable local laws and/or regulations.

21.Participation in the Campaign constitutes the participant’s full and unconditional
agreement to and acceptance of these Terms & Conditions.

22.The Organiser reserves the right to omit, add or amend these Terms and Conditions at
any time without any prior notice. Any new or amended Terms and Conditions will
supersede the existing Terms and Conditions with immediate effect.

23.The invalidity, illegality, or unenforceability of any terms hereunder shall not affect or
impair the continuation in force of the remainder of the Terms and Conditions of this
Campaign.

PRIVACY NOTICE PURSUANT TO PERSONAL DATA PROTECTION ACT 2010

By patrticipating in the Campaign and/or providing your personal data to the Organiser, you
warrant and represent that you have read and understood the Privacy Policies enclosed in
these Terms and Conditions at: https://emas.proton.com/privacy-notice/

You consent to the Organiser processing your personal data in accordance with these
Privacy Policies. You agree to indemnify, defend, and hold the Organiser harmless against
any loss, damages, costs, claims, actions, or liabilities occurring due to your breach of the
aforesaid warranty and representation.

The Organiser has taken the relevant cautionary and security measures to ensure the
safekeeping of all the Participants’ personal data and requires all third-party data processors
to comply with the same measures. Please note, however, that the Organiser can present
the Participants’ personal data should it be required to do so by the law, or by a search
warrant, subpoena, or court order. In compliance with the laws of Malaysia, the Participants
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hereby consent and authorize the Organiser to collect, process, to safely keep the required
details and to disclose the Participant(s) personal details to the related parties involved in
organising this Campaign. Any withdrawal of the Participant(s)’ consent given shall be made
in writing and received by the Organiser before the expiry of the Campaign Duration and in
such event, the Participant(s) shall be deemed to have withdrawn from the Campaign.

Under the laws of Malaysia, the rights of Participants include:

1. Theright to withdraw consent for the use of their personal details at any time by contacting
the Organiser and providing the Organiser with the name and e-mail address of the
Participant so the Organiser can remove it.

2. The right to obtain a copy of the personal data held by the Organiser of the Participant
[The Organiser reserves the right to charge a small fee to exercise this right].

3. The right to correct inaccurate personal data held by the Organiser.

The right to obtain access, request correction, or withdraw consent to disclose any personal

information held by the Organiser. Such requests can be made via email to the following:

e.mascentre@pronet.my.

Page 12 of 12


mailto:e.mascentre@pronet.my

